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Copyrights and License:  

This document is copyrighted 2015-2020. No part of this may be copied, or changed in any format, sold, or used 
in any way other than what is outlined within this tutorial under any circumstances.  

This information, program, website, and all supporting materials contain copyrighted material, trademarks, and 
other proprietary information. You may not modify, publish, transmit, participate in the transfer or sale of, 
create derivative works of, or in any way exploit, in whole or in part, any Proprietary or other Material. All 
images, text, contents, products and scripts are licensed and never sold, unless otherwise stated. Reproduction 
is prohibited. You may not use, copy, emulate, clone, rent, lease, sell, modify, decompile, disassemble, 
otherwise reverse engineer, or transfer the licensed program or product, or any subset of the licensed program 
or product, except as provided for in this agreement or expressly in writing. Any such unauthorized use shall 
result in immediate and automatic termination of this license and may result in criminal and/or civil prosecution. 
Our company reserves all rights not expressly granted here. 

Disclaimer and Terms of Use Agreement:  

THE AUTHOR AND PUBLISHER OF THIS DOCUMENT AND THE ACCOMPANYING MATERIALS HAVE USED THEIR 
BEST EFFORTS IN PREPARING THIS TUTORIAL. THE AUTHOR AND PUBLISHER MAKE NO REPRESENTATION OR 
WARRANTIES WITH RESPECT TO THE ACCURACY, APPLICABILITY, FITNESS, OR COMPLETENESS OF THE CONTENTS 
OF THIS TUTORIAL. THE INFORMATION CONTAINED IN THIS TUTORIAL IS FOR EDUCATIONAL PURPOSES. 
THEREFORE, IF YOU WISH TO APPLY IDEAS CONTAINED IN THIS TUTORIAL, YOU ARE TAKING FULL 
RESPONSIBILITY FOR YOUR ACTIONS.EVERY EFFORT HAS BEEN MADE TO ACCURATELY REPRESENT THIS 
PROGRAM AND IT’S POTENTIAL. THERE IS NO GUARANTEE THAT YOU WILL EARN ANY MONEY USING THE 
TECHNIQUES AND IDEAS IN THESE MATERIALS. EXAMPLES IN THESE MATERIALS ARE NOT TO BE INTERPRETED 
AS A PROMISE OR GUARANTEE OF EARNINGS. EARNING POTENTIAL IS ENTIRELY DEPENDENT ON THE PERSON 
USING OUR PRODUCT, IDEAS AND TECHNIQUES. 

YOUR LEVEL OF SUCCESS IN ATTAINING THE RESULTS CLAIMED IN OUR MATERIALS DEPENDS ON THE TIME YOU 
DEVOTE TO THE PROGRAM, IDEAS AND TECHNIQUES MENTIONED; YOUR FINANCES; KNOWLEDGE AND VARIOUS 
SKILLS. SINCE THESE FACTORS DIFFER ACCORDING TO INDIVIDUALS, WE CANNOT GUARANTEE YOUR SUCCESS 
OR INCOME LEVEL. NOR ARE WE RESPONSIBLE FOR ANY OF YOUR ACTIONS. ALL LINKS ARE FOR INFORMATION 
PURPOSES AND ARE NOT WARRANTED FOR CONTENT, ACCURACY OR ANY OTHER IMPLIED OR EXPLICIT 
PURPOSE. NO RECOMMENDATION IS IMPLIED. THE INTERNET IS CONSTANTLY CHANGING; THEREFORE WE 
CANNOT GUARANTEE THAT THE TECHNIQUES TAUGHT WILL ALWAYS WORK.  PRODUCTS, PROGRAMS, AND 
SERVICES BY OUR COMPANY ARE FOR EDUCATIONAL AND INFORMATIONAL PURPOSES ONLY. YOU AGREE THAT 
OUR COMPANY IS NOT RESPONSIBLE FOR THE SUCCESS OR FAILURE OF YOUR BUSINESS DECISIONS RELATING 
TO ANY INFORMATION PRESENTED BY OUR COMPANY, OR OUR COMPANY PRODUCTS OR SERVICES. 
  

The Website Creation Workshop Copyright © 2015-2020 Christina Hills. All rights reserved. 
 

(Do not duplicate or distribute without permission)  



“SEO Checklist”
3 | Page 

 

 
Introduction 

 

You now have a beautiful website that you want to show to the world. Now what’s 
next? 

Many people seem to think that people will find your website as soon as it’s live. Well, 
that is not the case... You now need to take care of another important part of creating a 
website: Search Engine Optimization. 

This is an important step to take to drive traffic to your website! 

The term “Search Engine Optimization” sounds so technical and intimidating... But once 
you understand the basics of how it works, you’ll find it pretty straightforward. 

Just go through the videos in the classroom and follow this checklist. And see how the 
traffic to your website increases. These simple steps will help you improve your SEO 
results without having to hire an expensive SEO professional. 

To your success, 

 
Christina Hills 
Your Teacher/Mentor/Coach for WordPress 
http://www.WebsiteTransformationWorkshop.com   
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SEARCH ENGINE OPTIMIZATION CHECKLIST 

Deciding on Keywords 

Research keywords that are appropriate for your website. (See resources at the 
end of this document.) 

Decide on main keywords for your site and list them in the space below: 
 

 

Optimizing Your Site’s Title Tag 

Enter a keyword-rich title tag for the site in Appearance - Customize - Site Identity. 
(This might be different depending on the themes. You can also do this by going to 
Settings – General) 

Install the free “Yoast SEO” Plugin and set your site’s Title Tag: 
https://wordpress.org/plugins/wordpress-seo/  

 

Optimizing Titles and Headlines for Pages and Posts 

Review pages and posts to make sure keyword-rich titles are used. 

Review pages and posts to make sure keyword-rich headlines (h1, h2, etc.) are 
used. 

Optimizing Images in your Pages and Posts 
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Use your keywords in the image file names. 

Use your keywords in the Alternative Text field of images (Image details – 
Alternative Text) 

Reviewing Inbound and Outbound Links 

Find ways to increase the number of quality inbound links to your site. (Optional: 
note that this is “offsite” SEO and is not simple to accomplish yourself) 

Review your outbound links to see if they are relevant. 

Your Site’s Permalink Settings 

Check your permalink setting in Settings –> Permalinks. 

Update the permalink settings if they are set to the default. Pick any of the other 
settings you like.  The simplest one to pick is “Post name” 

Notifying Search Engines 

Check the “Discourage search engines from indexing this site” setting  
(Make sure there is no checkmark in Settings –> Reading –> Search Engine 
Visibility) 
* However: Keep it checked for your Student Project website! 

Submit your website URL to Google at 
https://www.google.com/webmasters/tools/submit-url 

(or use Google Search Console tools at https://www.google.com/webmasters/ and 
run “Fetch as Google”) 
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Make sure http://rpc.pingomatic.com/ is in Settings - Writing “Update Services” so 
that WordPress is set to notify search engines when new content is added to your 
site. (Note: by default, it should be on, so you should not have to do anything) 

Reviewing/Updating Individual Page Titles and Slugs 

Review your individual pages/posts and update the URL individually to include 
your keyword, if appropriate. 

Reviewing/Updating Individual Page/Post Content 

Include your keywords in your page/post content. (Do not overdo this to the point 
Google might see it as manipulating.) 

Create Google Sitemap 

Check if you already have a Google sitemap plugin. (If you have Yoast SEO plugin 
installed and activated, go to SEO –> XML Sitemaps. 

If you don’t use the “Yoast SEO” Plugin, use a different plugin to create a Google 
Sitemap (see resources). 

Google Search Console (Optional) 

Google Search Console is a free service offered by Google that helps you monitor and maintain your 
site's presence in Google Search results. You don't have to sign up for Search Console for your site to 
be included in Google's search results, but doing so can help you understand how Google views your 
site and optimize its performance in search results 
 

Add your website to your Google Search Console. 
https://www.google.com/webmasters/ 
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Use Add/Test Sitemap to make sure Google sees your Sitemap. 

Make sure you do not see any error message in your account. If you do, follow 
their prompts to troubleshoot. 

 
Resources 

Google “Add URL” 
https://www.google.com/webmasters/tools/submit-url 

Google AdWords Keyword Planner 
https://adwords.google.com/select/KeywordToolExternal 

[Video] How to use Google AdWords Keyword Planner 
https://youtu.be/8Jyk-bIGOeY 

WordTracker 
http://www.wordtracker.com/ 

Yoast SEO Plugin 
https://wordpress.org/plugins/wordpress-seo/ 
 
Google XML Sitemaps 
https://wordpress.org/plugins/google-sitemap-generator/ 

Google Search Console (Formerly Called “Google Webmaster Tools”) 
https://www.google.com/webmasters/ 

 

 

Last updated on 7/30/20 
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