
David Bird 

What a Business Owner Needs to Know 



 How to install Google Analytics  

 

 Goals and goal values 

 

 ABC’s of Google Analytics reporting 



 According to Wikipedia: 
◦ a “free” service that generates detailed statistics about a website's 

traffic and traffic sources.    

 

◦ Tracks visitors from all referrers: Including search engines, social 
networks, direct visits and referring sites.  

 

◦ It also displays [results from marketing campaigns] … and digital 
collateral such as links within PDF documents, [videos, kiosks, and 
just about anything else].  

 

◦ It's [probably] the most widely used website statistics service. 

 

http://en.wikipedia.org/wiki/PDF


 Small Company 

 

 $300K marketing 
budget 

 

 Ugly, difficult website 

 

 No leads 





1. Go to: www.google.com/analytics 

 

2. Complete registration forms 

 

3. Insert Google Analytics code on all your website 
pages: 

◦ manually  

◦ WordPress Google Analytics Plug – in 

http://www.google.com/analytics




Put on all pages just before 
closing head tag in the 

“Headder PHP file”. 



 

 Copy and paste code 
onto every page of your 
website: 
◦ Immediately before 

closing head tag  

◦ </head> 



 

 

 

 If you do not know what that means, please have a 
professional install the code for you. 

 

 Or…. Use a plug in….. 



Image from ZERO TO WORDPRESS HERO  
 Ben Lobaugh 





Google Universal Analytics 
By Andrius Dobilinskas 

Insert Your UA # 











 Insert your UA number 
where the plug in 
requests 



Filter yourself out from your 
Google Analytics Reports 

When starting out, only check off plug-in 
features you understand. 

 
As you grow with Google Analytics the 

meaning of these features becomes clear. 



You’re not done yet…… 



Empowering you to make decisions 











Traffic Source Number of leads or 
Revenue 

Number of email list 
signups 

Social Media (Posting time) 

Social Media (Paid 
Advertising) 

SEO 

Google / Search 
Advertising 

Other Promotion 



We always ask….. 



Did it work? 

Should we do it again? 



Enables the decision making 



 Like any software, 
Google Analytics needs 
to be setup 





There are many things you want people to do….. 

Images are thanks to: Visit Love Boice (Comment), Yankee-shelties (Contact), Globaicy 
(Read our blog), Marketing Digit Pro (social like),  



What do I want people to do on my website? 



 

 

 

 

 Tell Google Analytics …… 

These are 
your goals 



 

 

 Most valuable: 
◦ Pages 

◦ Traffic sources 

It organizes 
your data for 

better 
decisions 





 Acquisition 

 Behaviour 

 Conversions 



How people find your website 











Default Settings With Goals 



What people do on your website 





 Ranks the pages by 
contribution to 
achieving that goal 
◦ Page with $0.35 is worth 

more than one with $0.15 

 Differentiates between 
popular and valuable 

 





Did people do what you wanted them 
to do? 

 

Your GOALS 











 Marketing performance 
on what matters: 
◦ Revenue 

◦ Email sign ups 

◦ Contact forms 

◦ Etc. 





Configuration: 
◦ Tell Google Analytics 

what’s important to your 
business! 













 Duration / time on site  Pages / session 

 Destination   Event 



1. Admin > Views > Goals 

 

2. Name the goal 

 

3. Select goal type you need: 
◦ Destination = specific page on your website (thank you, order confirmation) 

◦ Pages / Session = viewed a specific number of pages 

◦ Duration = spent a specific amount of time on your site 

 

4. Follow the steps for the selected goal type 

 

5. Insert a goal value 

 

6. Save 





 Help business leaders 
with marketing: 
◦ Messaging 

◦ Social Media 

◦ Advertising 





 Marketing performance 
on what matters: 
◦ Revenue 

◦ Email sign ups 

◦ Contact forms 

◦ Etc. 





 29 Million +  websites use Google Analytics 

 

 

 

 Rumour has it….. 
◦ <10% have done any kind of set-up….. Just using default settings 

Source:  http://marketingland.com/as-google-analytics-
turns-10-we-ask-how-many-websites-use-it-151892 



 Installing Google Analytics 
◦ Do that “closing head tag” thing if you can, or, 

◦ Use a WordPress plug in. 

 

 Set up Google Analytics goals 
◦ Organizes your data around what matters to your business 

 



 Install Google 
Analytics 
 

 

 

 

 Set-up 3 goals 
◦ Destination 

◦ Duration 

◦ Pages / Session 

 

613-875-4987 



 

 Take time to get used to 
Google Analytics 

 Try what you learned 

 Don’t be afraid to make 
mistakes  

 





 David Bird 
◦ 613-875-4987 

 

 david@birdseyemarketing.ca 

 

 www.birdseyemarketing.ca 

 

 

 @d8vidbird 

 

mailto:david@birdseyemarketing.ca
http://www.birdseyemarketing.ca/

